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Inspiring greatness  
is all about leading 
by example

INSPIRE

MEDIA KIT

We showcase the  
change makers of this 
ever-evolving world

INNOVATE

Futureproof your 
business with  

in-depth advice

INVEST

From private islands 
to superyachts, 

we’re a leader  
in luxury

INDULGE
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The world according to

THE CITIES OF  
THE FUTURE

WHY  
CORPORATE
CULTURE 
DICTATES 
SUCCESS

MANAGING 
#METOO

The new norms of 
workplace conduct

of open banking
explained

THE MODERN 

ERAChanging the way  
we do business

INSPIRE

INNOVATE

A GLOBAL  
BUSINESS BRAND
THE CEO MAGAZINE HAS FIVE 
GLOBAL EDITIONS (AUSTRALIA  
& NEW ZEALAND, NORTH 
AMERICA, EMEA, ASIA, AND 
 INDIA & SOUTH ASIA). IT IS 
CURRENTLY DISTRIBUTED IN  
36 COUNTRIES AND THE BRAND 
HAS A WORLDWIDE MONTHLY 
REACH OF 1.8 MILLION.
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ARE YOU A  
GOOD BOSS  
OR A GREAT ONE?

JK ROWLING
Turning magic 
into millions

THE SIMPLE WAYS  
TO PROTECT YOUR  

DIGITAL PRIVACY

10 YEARS  
POST-GFC

A decade  
older, but are  
we any wiser?

WORK LESS
EARN MORE

Profiting from 
the 15-hour  
work week

Richest
BUSINESSWOMEN

Europe’s

FROM DENISE COATES TO GIULIANA BENETTON AND ADELE,  
A GUIDE TO EUROPE’S MOST SUCCESSFUL FEMALES 
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Susan Armstrong
Content Director

W
elcome to The CEO Magazine. More than just  
a business and lifestyle title, we’re a source of 
information, inspiration and motivation for the 
world’s most successful leaders, executives, investors 
and entrepreneurs. An iconic, global media brand,  
we inspire and promote excellence within the 
business world. We provide critical business insight 

and in-depth features on companies, people, strategies, ideas and economic trends, 
while delivering unrivaled access to the world’s most powerful people. Through our 
four editorial cornerstones – Inspire, Innovate, Invest and Indulge – we delve deeper 
into both the professional and personal lives of business leaders, exploring the lifestyle 
interests and pursuits of this very discerning audience. Featuring the very best of the 
best, from aviation and automotive to the ultimate experiences, we’re the first and the 
last word in luxury. Through our website we deliver fresh, engaging luxury content  
to an affluent, sophisticated audience. And through our exclusive, bespoke events we 
ensure people connect and brands shine. Our content creates conversations on all 
platforms, while our voice is the one that matters to decision makers and game 
changers. We look forward to working with you.

STATISTICS
	06	� Engaging leaders on every level, and via every platform,  

our global reach runs far and wide

PARTNERSHIPS
	08	� From Aston Martin to Riva, we work with some of the world’s 

most prestigious and luxurious brands

INSPIRE
	10	� More than just a business and lifestyle magazine, we’re an 

international brand that inspires change

INNOVATE
	14	� We showcase innovators and change makers to explore the 

landscape of today’s ever-evolving world

 

INVEST
	18	� We can futureproof your business by delivering in-depth and 

inspiring investment advice

INDULGE
22 	� From indulgent private islands to the world’s most exclusive 

cars, we’re the ultimate leader in luxury

CALENDAR
28 	� From the annual Billionaires Issue to specials on the global 

luxury market, we create content that matters

ontentsC



OUR 
AUDIENCE 

POWER PLAYERS,  
GAME CHANGERS,  
DECISION MAKERS

$200K to 
$500K+

average  
household  

income

 25 to 65      years old
40.02%

59.9%

Department 
heads, senior 
managers, 
executives and 
company directors

Each month 
The CEO 

Magazine speaks 
to more CEOs 

than any other print 
title in the world. 

Interviewing up to 100 
C-suite executives from 

all industries and all 
corners of the globe, it 

inspires a network of  
decision makers.

OUR 
NUMBERS 

REACHING LEADERS  
ON EVERY LEVEL

MONTHLY BRAND REACH

1.8 MILLION
EMAIL  

NEWSLET TER

CEO  
Connection

15,000+    subscribers

MAGAZINE

The CEO Magazine  
North America

10,000+
readers

WEBSITE

theceomagazine.com

100,000+   �unique visitors 
per month

EVENTS

The CEO Magazine 
creates a range of 
bespoke private 
events to ensure 
that HNW  
& UHNW 
individuals 
connect, and 
brands shine

THE CEO  
MAGAZINE’S   

EXECUTIVE OF THE  
YEAR AWARDS

Annual event  
consisting of  

600  
top C-suite  
executives  

Australia-wide

Each issue  
of The CEO 

Magazine 
engages the 

thought leaders and 
game changers of 

industry, and is delivered 
to an elite and selective  
list of CEOs and C-suite 

executives throughout North 
America. A unique combination 

of business inspiration and  
luxury lifestyle makes  

The CEO Magazine the ideal print title  
for the world’s top companies.

DIGITAL APP

Apple and  
Android

17,000+ downloads

(25% open rate)

81%
 are in 

management 
positions

86%
of executives 

featured in the 
magazine  
are CEOs

57%
of monthly unique 

visitors are  
24 to 44 
years old

64%
 run billion- 

dollar  
companies
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             SOCIAL MEDIA

     LinkedIn 33,700+  
  Twitter 102,960+ 
Facebook 1,355,680+ 
  Instagram 10,000+

REACH



WORKING WITH SOME OF THE BIGGEST 
AND BEST BRANDS IN THE WORLDPARTNERSHIPS
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The CEO Magazine – it really is a great 
magazine. Top quality.” 
SIR RICHARD BRANSON

“The CEO Magazine is the perfect 
medium to tell the Maserati  
story; the caliber of readership  
is ideal. I have always found the 
team both professional and a 
pleasure to deal with.” 
GLEN SEALEY | COO Maserati Australia, New Zealand, South Africa

“The CEO Magazine is a 
perfect blend of business 
insights and lifestyle 
information. It has given 
me amazing insights into 
how CEOs think, feel 
and behave in corporate 
Australia. Pure gold!” 
AJ KULATUNGA | Social Business Specialist, 
BLKMGK Social

“The CEO Magazine shares our 
company values of celebrating 
Australian business success.”
NATALIE DAVIES | Momentum Energy

“The CEO Magazine is clearly a superior quality  
publication that provides the reader with well-researched 
and well-written content that is both current and relevant.”
JED ELDERKIN | Managing Director, Emarine
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We often presume that great leaders are born with that natural skill, but the truth is truly 
inspirational leaders are the ones who are constantly learning and improving. Each month in 
The CEO Magazine, we deliver on our promise to inspire the business world by providing unique 
and thought-provoking content on leadership and its many challenges and rewards to our 
C-suite readership. From the secrets of employee happiness to the surprising benefits of 
mentorship, our vibrant storytelling engages and informs. What’s more, we get up close and 
personal with the world’s most powerful people, asking them the tough questions on success, 
failure and everything in between. More than just a business magazine, we’re an international 
brand that inspires change.

INSPIRING GREATNESS IS ALL 
ABOUT LEADING BY EXAMPLEnspireIStop looking at 

outcomes and 
just make sure 
you’re doing the 
process right.”

“By leaning back, 
we become much 
more effective 
at leaning in, 
moving forward.”
ARIANNA HUFFINGTON  |  
Founder, The Huffington Post

JEFF BEZOS  |  CEO, Amazon
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By far the most interesting and dynamic aspect of the business world is innovation.  
Make no mistake though: it’s not just the tech start-ups leading the charge; innovation affects all 
industries globally. Each month, The CEO Magazine highlights the thought leaders who are 
kicking goals in the innovation space with in-depth interviews revealing exclusive insights  
into what these dynamos are doing, what motivates and inspires them, and what they  
are planning for the future. It’s a captivating mix of business stories covering everything from  
space travel and driverless Ubers, to how digital is disrupting industries like manufacturing, 
mining, health and pharmaceuticals. More than just an engaging read, it’s essential for 
futureproofing business.

THE CEO MAGAZINE SHOWCASES 
INNOVATORS AND CHANGE 
MAKERS TO EXPLORE THE 
LANDSCAPE OF TODAY’S  
EVER-EVOLVING WORLDnnovate

I think a world where 
half of our companies 
were run by women 
would be a better world.”

“When something is 
important enough, you  

do it even if the odds  
are not in your favour.”

I
SHERYL SANDBERG  |  COO,  Facebook

ELON MUSK  |  CEO, Tesla
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Business leaders and C-suite executives turn to The CEO Magazine for its broad 
coverage of investment. Whether it’s an international conglomerate planning managed growth 
through mergers and acquisitions, a tech start-up looking for seed funding, or a 
business investing back into the community that supports it, our stories are designed to inspire 
and inform readers to invest in their business to create both a solid foundation and a bankable 
future. Leaders today also recognise that perhaps their greatest asset is their staff. Because of 
this, The CEO Magazine engages leading management trainers, life coaches, and health 
professionals to write articles on how a business can flourish by investing in both the 
personal and professional development of its team.

THE CEO MAGAZINE WILL  
FUTUREPROOF YOUR BUSINESS  
BY DELIVERING IN-DEPTH AND 
INSPIRING INVESTMENT ADVICEnvestI “When it comes 

to running a 
business, make 
sure you are 
supplementing 
your gut instinct 
with cold hard 
facts.”
SARAH LAFLEUR  |  CEO, MM.LaFleur

The reason I’ve been able to be so financially 
successful is my focus has never, ever for one 
minute been money.” 
OPRAH WINFREY
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The CEO Magazine is a leading voice in global luxury and certainly knows how to mix business 
with pleasure. We deliver a unique offering to a discerning readership that demands the best; 
these are the consumers of goods and services at the premium end of the market. From five-star 
travel and leisure to food and wine, sport, health, jewelery and design, we cover the newest in 
what matters most to our sophisticated audience.

IN EVERY ISSUE MOTORING: Monthly test drives of the world’s best cars. LUXE LIST:  
The ultimate array of the latest and greatest gadgets. TRAVEL: A guide to the world’s hottest 
destinations and newest luxury hotels. WATCH THIS SPACE: Timeless timepieces and the trends 
that keep things ticking. INDULGE NEWS: The CEO Magazine’s editors reveal their picks for the 
month’s most exciting items, places and events. 

FROM INDULGENT PRIVATE 
ISLANDS TO THE WORLD’S MOST 
EXCLUSIVE CARS, WE’RE THE 
ULTIMATE LEADER IN LUXURYndulgeI “The Performante is not a car for 

shrinking violets, nor for those 
who value creature comforts over 

the purity of performance.”
LAMBORGHINI HURACÁN

“Famed for its premium analog 
cameras and lenses, Leica has just 

made an assured debut into the 
high-end watch world with two 

incredible new offerings.”
LEICA L1
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2019
CLOSE 28 September, 2018    ON SALE 27 December, 2018

JANUARY/FEBRUARY
DOUBLE ISSUE 
  
LESSONS IN LEADERSHIP

Plus Wealth Advice, My Business Rules, The Luxe List 

Plus Reinvent Your Business  
Model, Taking Care of Business
Special: The Luxury  
Car Guide

CLOSE 1 March,  2019

ON SALE 27 June, 2019

JULY 
SECRETS OF  
SUCCESSFUL PEOPLE

CLOSE 1 February, 2019

ON SALE 30 May, 2019

JUNE  

BUILD A GREAT  
COMPANY
Plus What Really Motivates  
Sales People, Inspire News

Plus Top Cities For Private 
Property Investment

CLOSE 10 May, 2019

ON SALE 29 August, 2019

SEPTEMBER
Inspirational Advice, My Business  
Rules, Future of Energy

CLOSE 7 June, 2019

ON SALE 26 September, 2019

Special: The  
Ultimate Tech  
& Gadget Guide

OCTOBER
THE VISIONARIES  
ISSUE

DECEMBER
THE WORLD’S  
BEST BRANDS
Plus Global Giving, Be A Better 
Leader, The Last Word 
Special: The CEO  
Luxury Gift Guide

CLOSE 2 August, 2019

ON SALE 28 November, 2019

CLOSE 29 March, 2019

ON SALE 1 August, 2019

Plus My Business Rules,  
Beat Burnout, Management  
Advice, Top Travel

Special: The Private Jet Set

AUGUST
POWER PLAYERS

Editorial Calendar

Plus Investment Advice, 
Lessons in Leadership,  
Build A Better Team

NOVEMBER
THE SECRET  
TO SMARTER SALES

CLOSE 5 July, 2019

ON SALE 31 October, 2019

CLOSE 21 December, 2018

ON SALE 2 May, 2019

MAY 
HOW WE GOT  
HERE ISSUE
Plus Wealth Advice,  
Leadership Inspiration,  
My Business Rules

NORTH AMERICA’S  
LEADING  
BUSINESSWOMEN

IS
S

N
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42
49

83
1

INVEST

INNOVATE

The story of how Jack Ma built Alibaba

From

to
RAGS

RICHES
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Being the boss in Sydney, 
Shanghai & San Francisco

ACROSS 
CULTURES
LEADING

SURVIVING M&A
Your options when  
facing a takeover

A LOOK INSIDE  
APPLE’S SPACE-AGE 
HEADQUARTERS 

Delving deep 
into Doha

CITY IN 
FOCUS

We take a look at the very best leaders from around the world and reveal how  
you can be a more focused CEO. We also look at ways to build a better team.

Special: The  
Superyacht Guide

Special: The Luxury  
Real Estate Guide

Special: The Luxury Travel Guide
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SANDBERG
The Facebook COO is on a mission  

to change the way we look at feminism

LAUNCHING 
GREAT LEADERS

INSPIRE

The powerful women 
paving the way for 
the next generation

IS FEMALE
THE FUTURE

Sheryl
TO NARROW
THE PAY GAP 

SMART WAYS

How to manage middle 
managers better

5

March 2018

June 2017May 2018

July 2018 August 2018

August 2017 October 2017

December 2017November 2018
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CLOSE 23 November, 2018    ON SALE 28 February, 2019

MARCH/APRIL
DOUBLE ISSUE 
  
THE CHANGE MAKERS ISSUE

Plus Inspiring Investment Advice, Dealing with Diversity, Innovation News

We throw a spotlight on the thought leaders, change makers and rule breakers who are 
altering our world for the better. 

Special: The Luxury Watch Guide

April 2018
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DAVID JEPSON – GLOBAL SALES DIRECTOR
E: DAVID.JEPSON@THECEOMAGAZINE.COM
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AUSTRALIA AND NEW ZEALAND       |       EMEA       |        ASIA       |       INDIA AND SOUTH ASIA

theceomagazine.com/contact

FOR MORE INFORMATION CONTACT:

NORTH AMERICA


